
CASE STUDY: 
HEALTHCARE

State Chamber of Commerce 30-day campaign promoting 
COVID-19 safety and awareness of statewide protocols and 
mandates.

Targeting tactics included running run of network (RON), statewide in 
order to cast the largest net possible around COVID-19 safety 
awareness.

Budget: $16,500

Impressions Contracted: 1,497,222

Impressions Delivered: 1,528,378

Creatives: Multiple display ad sizes and pre-roll video assets
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